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PASeries: Interpretlve Guides for Families and’ _Also in this release

Teachers Available From Pearson Education !
24 October 2006

About PDFs
. Get Adobe PDF Reader...
New Guides Help Parents, Teachers Understand Adobe PDFs and accessibility. ..
[ Assessment Resulls . Online tool for converting PDFs
to HTML.,

IO{NA CITY, Iowa - Pearson Education today
launched two new interpretive guides for its
PASerles® product line. The "Family's Interpretive
Gunde“ andthe "Teacher's Interpretive Guide" were
developed as tools for understanding PASeries assessment
results and using them to improve student achievement.

< Back to search results

PASeries {Progress Assessment Series®) is the first
formative assessment product line designed to forecast
student growth toward state performance standards or
grade-level expectations. First launched in 2004, the

PASeries product line now includes Aigebra I, Mathematics,
Readmg and Writing.

The "Famuy s Interpretive Guide" was developed to help
parents and guardians understand the PASeries Student
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History and_j Forecast Report. The single-page guide g}; f;f,. -
explains each item on a PASeries report in easy-to- ;jh 2= m
understand,language and includes links to Web resources S% = o
as well as a glossary of commonly used assessment terms. P oM
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The "Teacher's Interpretive Guide” provides information to ST e "":‘
help teachers understand the PASeries Student History and 'i} ?3
Forecast Report the Class History and Forecast Report, e
and the Item Analysis Report. The information provided by 7*:3?_: T~
this guide will help teachers who are new to PASeries use P
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the results to link assessment to classroom instruction.

4
"The new PASerles interpretive guides were developed to
help parents and teachers understand student assessment
results and how to use the data to improve teaching and
learning for?‘students,“ said Douglas Kubach, president,
Pearson Educational Measurement, developer of PASeries.
"With the help of these guides, parents and teachers can
use PASerles assessments to keep students on the right
track for meetmg state or district performance standards.”

Vo

Both guides;-include information about The Lexile
Framework® for Reading and The Quantfile Framework®
for Mathematlcs the reading and math measurement
scales used'in PASeries products. Lexiles® provide a
common scale for matching reader ability and text
difficulty, aIIowung easy monitoring of student progress.
For example, if a student received a Lexile score of 1000,
that student could be matched to books or other resources
that have a Lexile level of 1000 ("Black Beauty," for

instance). Lexlles are the most widely adopted reading
measure in use today.

PASeries Mathematncs and the award-winning PASeries
Algebra I use Quantiles®. Launched in 2004, Quantiles
measure mathemat:cal achievement and problem
solvability on a scientific, developmental scale similar to
the way Lexﬂes measure reading ability and text difficulty.
Quantile measures identify the mathematical skills a
student has:mastered and those that require further
instruction. PASeries is the first formative assessment
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product to use Quantiles.

Developed to provide educators W|th better ways to
measure student progress and tie assessment to classroom
mstruction PASeries assessments are scientifically valid,
reliableland research-based tests. PASeries tests are
de5|gned for completion in one class period and for
delivery, either on paper or online with quick electronic
reporting . of results. Additionally, PASeries diagnostic
assessments are available to measure student response to
intervention and to provide a comprehensive view of
student '§trengths and weaknesses.

During the 2005-2006 school year, the progress of more
than 130,000 students in more than 200 school districts
nationwide was evaluated with PASeries formative
assessments

PASerleslls distributed to states and districts by Pearson
Educat:onal Measurement and Pearson Assessments. For
more mformat:on about the PASEHES product line, visit
WWW, PASeries com.

About Pearson Education

Educating 100 million people worldwide, Pearson Education
is the global leader in educational publishing. With-brands
such as Pearson Prentice Hall, Pearson Scott Foresman,
Pearson Educatlonal Measurement Pearson Assessments,
Pearson Dlgital Learning, Pearson School Systems, Pearson
Learning Group and many others, Pearson Education
provides quallty content, assessment tools and educational
services in all available media, spanning the learning curve
from birth'through college and beyond. Pearson Education
is part of Pearson, the international media company,
whose other primary operations include the Financial
Times Group and the Penguin Group.

_For more mformatlon, press only:
Lisa Wolfe,)L. Wolfe Communications, 773-325-9935,
Iwolfe@iwolfe.com
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Financial Tlmes Group announces proposed
merger of Financial Times and FT Business
24 October 2006

London The Financial Times Group has today
announced a proposal to merge FT Business, its
specialist financial publishing business, with sister
company, the Financial Times Ltd.

FT Business owns a strong portfolio of magazine
brands, each targeting specific areas of the financial world
through print publications, websites and events. The
company is organlsed around three clusters: Personal
Finance (mcludes Investors Chronicle), Retail Finance
(includes Financial Adviser) and Institutional Finance
(includes The Banker). Over the past three years, FT
Business has achieved steady growth in the audiences for
its major tltles and online services, and sustained healthy
double-digit profit margins even through the downturn in
financial advertising.

The proposed merger has benefits for both businesses: the
FT would beneﬂt from the ab:llty to target valuable and
niche aud;en;es whilst FTB would benefit from the global

presence and international infrastructure that the FT has to

offer. Both busmesses would benefit from shared support
services and common infrastructure,

FF ‘Business has established itself as cne of the UK's most
profitable pubhshing companies*. The proposal to merge

with the FT will. enable FT Business to adapt itself for the

future and to further benefit from two powerful economic
trends - the globalisation of finance and the rapid growth
of the digital}jeconomy.

Rona Fa|rhead CEQ, FT Group, said: "When I joined the FT

Group, we sald we would look for opportunities to make
the most of our quality businesses. This is one example of
how we're plannlng for future growth by maximising the
advantages we have in the business media market. I
believe that a8 media business that combines FTB's.
targeting of niche customers, with the FT's global reach,
. has every chance of achieving long-term success in this
new environment."
As of Tuesday 24th October, FT Business will enter into a
30 day consu!tatnon period with staff. There are no
redundancues planned as a result of the proposed merger
and FT Busmess will continue with its plans to move into
the FT's head office at One Southwark Bridge in January
2007, as per‘plans announced in October 2005,
For further mformatlon, please contact:
Katy Hemmlngs Financial Tlmes 020 7873 4447/0795?
114 837
Notes to Editors
*FT Busmess is ranked second in the 2006 report by
Plimsoll Publlshlng on business magazine publishers,
defined by tracfmg profit margin.

The Fmancnal Tlmes Group, cne of the world's leading
business |nformat|on companies, aims to provide a broad
range of busuj\ess information and services to the growing

|
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-audiencé of internationally minded business people. The
FT Group includes:
¥ .

1. The Financial Times, one of the world’s leading
business newspapers, is recognised internationally
for its authority, integrity and accuracy. Providing
extenswe news, comment and analysis, the
newspaper is printed in 23 cities across the globe,
has a daily circulation of over 437,117 and a
readershlp of more than 1.4 million people”
worIdW|de

2. FT'_com is one of the world's leading business
information websites, and the internet partner of the
FTinewspaper. Since its relaunch in May 2002, the
website has continued to be the definitive home for
busmess intelligence on the web, providing an
essenhal source of news, comment, data and
analysns for the global business community. FT.com
attracts 5.5 million unique monthly users (ABC
electronic figures March 06), generating 41 million
page views and has 84,000 subscribers. FT.com
broke even in December 2002,

3. The FT Group's pan-European network of national
busmess newspapers and online services including
France's leading business newspaper and website,
Les Echos and lesechos.fr. In February 2000, the FT
Iauf\ched a new German language newspaper, FT
Deutschland, with a fully integrated online business
news and data service.

4, Thr'g")ugh FT Interactive Data, the FT Group is one of
the world's leading sources of securities pricing and
speaahst financial information to global institutional,
professional and individual investors. Its products
mclthjde eSignal, an online realtime streaming
quotation service for brokers and active traders.

5. FT Business, which produces specialist information
on the retail, personal and institutional finance
mdustraes It publishes the UK's premier personal
fmance magazine, Investors Chronicle, and The
Banker Money Management and Financial Adviser
for professuonal advisers.

6. The Mergermarket Group, whose products and
servnces provide the global adviscry and corporate
communltaes with intelligence and analysis. With
reglonal head offices in London, New York and Hong

. Kong and 200 journalists in 46 locations worldwide,
reliable and validated proprietary intelligence and
histo't':cal data is provided via the mergermarket,
dealReporter, Debtwire and wealthmonitor on-line
platforms.

7. The Financial Times Group also has a stake in a
number of joint ventures, including;

df FTSE International, a joint venture with the
! London Stock Exchange.
o' Vedomosti, Russia’s leading business
\ newspaper and a partnership venture with
' Dow Jones and Independent Media
o* A 50% stake in BDFM, publishers of South
i » Africa's leading financial newspapers and
) websites.
o ‘A 50% stake in The Economist Group, which
publlshes the world's leading weekly busmess
ﬂand current affairs journal.
o' A 13.85% stake in Business Standard, one of

hitp://www. pearson corn/mdex cfm‘?pageld‘73&pre551d-2003 10/11/2006
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¢ India's leading financial newspapers.

s v

* The FT Group is part of Pearson plc, the international
media group.
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Interactive Data reports third-quarter 2006 Also in this refease

revenue increased by 16.7% and net income
increased by 15.8%
26 October 2006

: Company Also Announces Special D:wdend of
+ R '$0.80 Per Share and New Two Million Share

About PDFs

Get Adobe PDF Reader...
Adobe PDFs and accessibility...
Online tool for convertmg PDFs
to HTML..

b Repurchase Program
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< Back to search results

.\BEDFORD, Mass - Interactive Data Corporation
(NYSE: IDC) today reported its financial results
for the third quarter ended September 30, 2006.
Interactive Data’s third-quarter 2006 revenue grew 16.7%
to $156.7 million from $134.2 million in the third quarter
of 2005. Net income for the third quarter of 2006 was
$26.8 million, or $0.28 per diluted share, which includes
$2.0 million of after-tax, stock-based compensation
expense associated with the adoption of Financial
Accounting Standards Board Statement No. 123(R) (FAS
. 123R). This represents a 15.8% increase over net income
of $23.1 ml||IOI’I or $0.24 per diluted share, in the third
quarter of 2005.

"Qur thlrd-quar’cer 2006 results were very strong due to a
combination of excellent new sales, lower cancellation
levels and careful control on spending,” stated Stuart
Clark, Interactive Data's president and chief executive
officer, "Although the summer months are histeorically slow
for new sales, we enjoyed strong new sales in the third
quarter of 2006, particularly at our FT Interactive Data and
ComStock businesses, and we also saw eSignal resume its
growth. As a result of these performances, we produced
organic revenue growth of 5.7% during the third quarter of
2006. Renewal rates for our institutional businesses
remained at approximately 95% during the third quarter of
2006. In add|t|on to our seclid performance, our third-
quarter 2006 net income benefited from a reduction in our
estnmatedleffect:ve annual tax rate.”

Clark contmued "We were also pleased with the
contributions from the businesses we acquired during the
past 12 months, Interactive Data Managed Solutions and
Quote.comi. The integration of both these organizations is
progressing steadily, and our Interactive Data Managed
Solutions busmess generated strong new sales in the third
quarter. Just as important, our investments in new
product devetopment across the organization are resulting
in the dellvery of new and enhanced offerings.”

Commentlng on the declaration of a special dividend of
£0.80 per share and the authorization for a new stock
repurchasetprogram for up to two million shares of
common stock both of which were also announced today,
Clark stated "Our Board determined that it is an
approprlate peint in time to return over $115 million to
shareholders Using our cash for acquisitions and lnternal
investments that help us strengthen and grow our’’
business is stlll our preferred use of capital. Moving
forward, the Board will continue to evaluate a range of
opportunitiés for using our cash to expand the business
and create \]{alue for shareholders.

!

"Looking ahiead, we believe that Interactive Data is well
positioned for continued success,” concluded Clark. "New
: ‘
]
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and impending regulatory requirements in both North
America and Europe, combined with the increasing
complei’uty of new investment alternatives, are reinforcing
the compelling value that Interactive Data's offerings
deliver.t In order to effectively bring new services to
market ‘and work strategically with our clients, we are
driving collaboration across our sales, marketing and
product:development organizations.”

|

Other Third-quarter and Recent Operating and
Financial Highlights
Effects Qf Foreign Exchange:

s Interactive Data's third-quarter 2006 revenue was
positively impacted by $1.4 million due to the
effects of foreign exchange. Third-quarter 2006
revenue before the effects of foreign exchange grew
by $21.1 million, or 15.7%, over the comparable
peiriod in 2005. Total costs and expenses in the
third quarter of 2006 were negatively impacted by
$1.1 million due to the effects of foreign exchange.
Third-quarter 2006 total costs and expenses before
the effects of foreign exchange increased by $18.4
mllilaon or 18.9%, over the third quarter of 2005.

S

Institutional Services Segment:

¢ FT Interactive Data's third-quarter 2006 revenue of
$96.7 million grew 7.4% over the prior year's third
guarter (or an increase of 6.3% before the effects of
foreign exchange). North American revenue for the
third quarter of 2006 increased 5.7% over the third
quarter of 2005. Third-quarter 2006 European
revenue increased by 14.5% (or increased 9.0%
before the effects of foreign exchange) from the
third quarter of last year. Growth in both North
America and Europe during the quarter primarily
reflects increased business with existing customers,
particularly for evaluated pricing and related
reference data services. FT Interactive Data's Asia-
Pacific third-quarter 2006 revenue was essentially
flat compared with the prior year's third quarter.

e ComStock generated third-quarter 2006 revenue of
$30.5 million, an increase of 60.3% over the same
quarter last year (or an increase of 58.5% before

“the effects of foreign exchange). ComStock's 2006
,thlrd quarter revenue includes $11.2 million from
Interactwe Data Managed Solutions. Excluding the
effects of foreign exchange, the contribution of
acquisitions and intercompany eliminations resuiting
from/acquisitions, ComStock's underlying revenue
increased by 4.5% primarily due to increased new
business with institutions and lower levels of
cancellat|0ns During the third quarter, ComStock
expanded its market coverage to include additional
Level II and additional financial data from Eastern
and Central Europe. Earlier this month, ComStock
launched PlusTick, a new service that will provide
financial institutions with access to high-quality tick

. and t:‘fade data for global securities.

e CMS BondEdge's revenue for the third quarter of
2006'of $8.1 million declined 1.2% from last year's
third quarter. CMS BondEdge's third-quarter 2006
revenue decline reflects the impact of cancellations
primarily caused by client consolidation activities,
which more than offset new sales and increased

3
\
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busmess with existing customers. CMS BondEdge's
third-quarter 2006 performance was highlighted by
11 new client installations and initial sales of the
CMS BondEdge fixed income analytical datafeed
servnce which was launched during the second
quarter of 2006.
I

Active Trader Services Segment:

. eS:gnaI s third-quarter 2006 revenue of $21.5
m:lhon increased 26.0% from the same quarter last
year (or an increase of 25.6% hefore the effects of
foreign exchange). The increase reflects the $3.1
mllllon contribution of Quote.com, which was
acqmred during the first quarter of 2006, as well as
the continued expansion of eSignal's direct
subscnber base. Excluding the contribution from
Quote com and the effects of foreign exchange,
eSignal’'s revenue growth in the third quarter of
2006 was 7.2%. eSignal ended the third quarter of
2006 with nearly 61,600 direct subscription
termmals which includes approximately 12,900
dlrect subscription terminals for Quote.com-related
servrces During the third quarter of 2006, eSignal
Iaunched the new Quote.com website.

i
Effective Tax Rate:

e The third-quarter 2006 effective tax rate of 35.5%
reflects the reduction in the Company's estimated
annual effective tax rate primarily due to a shift in
geographfc income to lower tax rate jurisdictions in
addition to the release of tax reserves that were no
longer required as a result of the expiration of a
statute of limitations.

Capital Expendltures

e Approximately $2.7 million, or 27%, of the $9.9
mllllon in third-guarter 2006 capital expenditures
were associated with facility relocation activities.

‘.
Nine- Month Results:

e For the nine months ended September 30, 2006,
Interactive Data reported revenue of $451.3 million
versus $406.8 million for the comparable period in
2005, an increase of $44.4 million, or 10.9%. Total
costs and expenses rose 15.2%, or $45.5 million, to
$344.1 million in the first nine months of 2006. Pre-
tax stock based compensation expense associated
with! the adoption of FAS 123R during the first nine
months of 2006 was $9.9 million, Income from
operatlons for the first nine months of 2006 was’
$107.2 million, compared with $108.2 million for the
same period one year ago. Net income for the first
nine months of 2006 was $68.6 million, or $0.72 per
“dilutéd share, compared with $69.2 million, or $0.72
per di!uted share, in the comparable perlod of
2005: The tax rate for the first nine months of 2006
was 38.5% compared with 38.0% in the same
period last year or 36.9% for the full year 2005.

'

Cash Posutlon Stock Buyback Activities and Specaal
Dividend: i?
e As of: ‘September 30, 2006, Interactive Data had no
outstandmg debt and had cash, cash equivalents
and rqarketabie securities of $216.1 million. During

'L
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the third quarter of 2006, Interactive Data
compieted its existing June.2005 share buyback
program by purchasing 226, 600 shares of common
stock at an average price of $20.53 per share. The
average price for all two million shares of common
stock repurchased under the stock buyback program
initiated in June 2005 was $21.01 per share. With
the completion of this most recent program,
Interactive Data's Board of Directors has authorized
a. new buyback program for the repurchase of up to
two million shares of its commaon stock,

» Repurchases made under the new two million share
buyback program will be made in the open market
or,in privately negotiated transactions from time to
tlme subject to market conditions and other factors
and in compliance with applicable legal
requnrements Repurchases of common stock may
also be made under a Rule 10b5-1 plan, which
would permit shares to be repurchased when
Interactlve Data might otherwise be precluded from
doing so under insider trading laws. Interactive
Data intends to use cash on hand to fund any
purchases The Company is not obligated to acquire
any particular amount of common stock as a result

- of the plan, which may be suspended or
discontinued at any time.

s Interactive Data also announced today that its Board
of Dlrectors has declared a special dividend of $0.80
per-.share of common stock. The dividend is payable
on December 5, 2006 to stockhoiders of record an
NovemberQ 2006,

o In combination, the special d|V|dend and stock
repurchase program would return over $115 million
to stockholders {assuming the new buyback
program is completed based on the current market
value of Interactive Data's commaon stock).

[
Board of Directors:

e In early September 2006, as previously announced,
Robert C. Lamb, Jr. was appointed to Interactive
Data s Board of Directors. Lamb currently serves as
cha:rman of the Beard's Audit Committee and serves
on the Independent Committee as well as the
Nominating and Corporate Governance Committee.

Outlook ! :

We anticipate that market conditions in the fourth quarter
of 2006 will be similar to those experienced in recent
quarters. We believe that spending on market data and
related services by customers in the financial services
industry wr!l continue to be influenced by their focus on
cost contarnment initiatives. Based on our results to date
and our expectatlons for the balance of the year, our
outlook for 2006 is as follows: We continue to expect that
2006 revenue growth will be in the range of 12-13%. We
now expect \Ithat the estimated after-tax, stock-based
compensatien expenses associated with the adoption of
FAS 123R will be at the low end of prior guidance for this
expense, WhICh ranged from $8.0 million to $10.0 million.
We contmue.to anticipate that 2006 net income will decline
slightly versus 2005. Due to a shift in geographic income
to lower tax rate jurisdictions in addition to the release of
tax reserves that were no longer required as a result of the
expiration of._la statute of limitations, our effective tax rate

v
I
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for 2006 is now expected to be in the range 38.5% to
39. 5%,1compared with prior guidance issued in July 2006
for an effectave annual rate in the range of 39.5% to
40.5%.' We now anticipate that non-GAAP income from
operations, which exciudes the impact of FAS 123R, will
grow m*the 8-10% range in 2006 compared with prior
guidance issued in July 2006 for non-GAAP income from
operations growth in the 7-9% range.

2006 capital expenditures are now. expected to be at the
low end'of original guidance that ranged from $40.0 million
to $43. 0 mitlion. This includes capital expenditures of
approximately $10.0 million to $12.0 million associated
with theyplanned relocation of Interactive Data's corporate
headquarters in Bedford, Massachusetts and ComStock's
Harrison' New York facility during the year. We expect
that apprommately 50% of the capital expenditures
assocnated with these facility activities will be reimbursed
by the Iandlords of these facilities by early 2007.

ConfereL\ce Call Information
Interactlve Data Corporation's management will conduct a
conference call on Thursday, October 26, 2006 at 11:00
a.m. Eastern Time to discuss the third-quarter 2006
results, related financial and statistical information, and
additional business matters. The dial-in number for the
.conference call is (706) 679-4631 and the related access
code is 8181142, A live webcast of the conference call,
along with related slides, will be broadcast on the investor
relations section of the Company's Web site at
wWww. mteractivedata com and through
WWW, streetevents com. To listen, please register and
download 'audio software at the site at least 15 minutes
prior to the call. For those who cannot listen to the live
broadcast a replay of the call will be available from
Qctober 26 2006 at 2:00 p.m. until Thursday, November
9, 2006 at;2:00 p.m., and can be accessed by dialing
(706) 645-9291 or (800) 642-1687, using access code
8181142, A replay of the call, the related slides and other
financial and statistical information presented on the
conference call will also be available on the investor
“relations section of the Company's Web site at
www.interactivedata.com after the call is completed. The
Web site is:not incorporated by reference into this press
release. !
Non-GAAP Information
In an effort to provide investors with additional mformatlon
regarding our results on a generally accepted accountmg
principles' {(GAAP) basis, we also disclose the following non-
GAAP information, which management believes provides
the following useful information te investors:
|l
e Management refers to growth rates at constant

foreign currency exchange rates so that business

results can be viewed without the impact of

changmg foreign currency exchange rates, thereby

facrhtatmg period-to-period comparisons of our

under!ymg business. Generally, when the U.S.

dollar. either strengthens or weakens against other

currencnes, the growth at constant currency rates

will be higher or tower than growth reported at

actual'exchange rates.

e Management includes information regarding organic
: <

i
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revenue growth, which excludes the contribution of
busmesses acquired or closed during the past 12
months, related intercompany eliminations, the
effects of foreign currency exchange rates and the
recognition of revenue deferred in prior quarters
because management believes that facilitating
perlod -to-period comparisons of our organic revenue
growth on a constant dollar basis better reflects
actual trends. As part of determining organic
growth, management refers to revenue for our FT
Interactive Data, ComStock, CMS BondEdge, and
eSignal businesses. Management uses such
information for evaluating its business, and for
forecasting and planning purposes. In addition,
since we have histerically reported revenue for these
busmesses to the investment community as part of
our reports on Form 10-K and Form 10-Q, we
belleve that continuing to offer such information
prowdes consistency in our financial reporting.

. Management includes information regarding core
totat costs and expenses which excludes total costs
and expenses associated with businesses acquired
oriclosed during the past 12 months, and the effects
of foreign exchange and the recognition of costs and
expenses deferred in prior quarters, because
management believes changes in our core total
costs and expenses on a constant dollar basis better
reflect actual trends in the core businesses.

» Management includes information regarding core
operating profit, which excludes revenue and costs
and expenses associated with acquired or closed
businesses during the past 12 ‘months,
mtercompany eliminations, the effects of foreign
exchange and the recognition of revenue and costs
and expenses deferred in prior periods because
management believes changes in our core operating
proflt on a constant dollar basis better reflect actual
trends in the core businesses.

. Management refers {0 non-GAAP income from
operations, which excludes the estimated impact of
the adoption of Financial Accounting Standards
Board Statement No. 123(R}, "Share-Based
Payment," because our historical financial
performance did not include this expense. As a
result we beiieve that continuing to offer such
mformatton about our financial performance
prov;des consistency in our financial reporting.

The above {"measures are non-GAAP financial measures and
should not be considered in isolation from (and are not
intended to represent an alternative measure of) revenue,
total costs and expenses, earnings or cash flows provided
by operating activities, each as determined in accordance
with GAAP.| In addition, the above measures may not be
comparab!e to similarly titled measures reported by other
companies. ‘;
Forward- IOoklng and Cautionary Statements
This press re!ease contains certain forward-looking
staterments W|thm the meaning of the Private Securities
Litigation Reform Act of 1995 and federal securities laws,
and is subgect to the safe-harbor created by such Act and
laws, Forward -looking statements include our statements
discussing our goals, beliefs; strategies, objectives, plans,
I

l . '
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future financial conditions, results of operations and cash
flows or projections, including those appearing under the
heading "Outlook:" our statements about expected market
conditions, our expected growth and profitability, and
planned product and service developments, and
acquisitions; our statements related to any potential future
stock repurchase transactions, including our intention to
repurchase shares of our common stock from time to time
under the stock repurchase program, the source of funding
for the stock repurchase program, as well as the timing,
nature and financial impact of any such transactions
related to the stock buyback program; and statements
related to the special dividend, including the timing, nature
and financial impact of issuing any such dividend. These
statements are subject to known and unknown risks,
uncertainties, assumptions and other factors that may
cause actual results to be materially different from those
contemplated by the forward-looking statements. Such
factors iriclude, but are not limited to: (i) the presence of
competitors with greater financial resources than ours and
their strategic response to our services and offerings; {ii)
the possnblhty of a prolonged outage or other major
'unexpected operational difficulty at any of our key
facilities; (|||) our ability to maintain relationships with our
key supphers and providers of financial market data; (iv)
our ablilty to maintain our relationships with service
bureaus and custodian banks; (v) a decline in activity
levels in the securities markets {vi) consclidation of
financiat ser\nces companies, both within an industry and
across mdustrles {vii} the continuing impact of cost-
containment pressures across the industries we serve;
(viii) new offerings by competitors or new technologies
that couid cause our offerings or services to become less
competitive or obsolete; (ix) our ability to negotiate and
enter into étrategic alliances or acquisitions on favorable
terms, if at all (x) our ability to develop new and enhanced
service offermgs and our ability to market and sell those
new and enhanced offerings successfully to new and
existing customers (xi) our ability to derive the
ant|c1pated|benef|ts from our strategic alliances or
achISntlons in the desired time frame, if at all; (xii)
potential regulatory investigations of us or our customers
relating to our services; {xiii) the regulatory requirements
applicable to our business, including our FT Interactive
Data Corporatlon subsidiary, which is a registered
investrent adwser (xiv) our ability to attract and retain
key personnel (xv} the ability of our majority shareholder
to exert mfluence over our affairs, including the ability to
approve or disapprove any corporate actions submitted to
a vote of our stockholders; (xvi) the relative performance
of the economy and the U.S. stock market as a whole;
{xvii) the market price of our common stock and other
market condltlons {xviii) the difficulty in predicting our
future cash needs {xix) the nature of other investment . .
opportumtues available to us from time to time; {xx) our
operating cash flow; and (xxi) other factors identified in
our most recent Annual Report on Form 10-K and
Quarterly Report-on Form 10-Q filed with the Securities
and Exchangé Commission. We undertake no obhgatlon to
update these'forward -looking statements,

About Interactlve Data Corporation
Interactive Data Corporation (NYSE: IDC) is a leading
global provider of financial market data, analytics and
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related services to financial institutions, active traders and
individual investors. The Company's businesses supply
time-sensitive pricing, evaluations and reference data for
more than 3.5 million securities traded around the world,
including hard-to-value instruments. Many of the world's
best-known financial service and software companies
subscribe to the Company's services in support of their
trading, ‘'analysis, portfolio management and valuation
activities. Through its businesses, FT Interactive Data,
ComStock CMS BondEdge and eSignal, Interactive Data
has approxumately 2,200 employees in offices located
throughout North America, Europe, Asia and Australia, and
is headqpartered in Bedford, MA. Pearson plc (NYSE: PSO;
LSE:PSON), an international media company, whose
busrnesses include the Financial Times Group, Pearson
Educatlon and the Penguin Group, owns approximately 62
percent of the outstanding common stock of Interactive
Data Corporation.

‘ ~The FT Interactive Data business includes FT Interactive
Data Corporation, a Delaware corporation. The ComStock
business mcludes ComStock, Inc., a New York
corporatlon The Interactive Data Managed Solutions
business includes Interactive Data Managed Solutions, a
Frankfurt,' Germany corporation. IS.Teledata AG was
renamed és Interactive Data Managed Solutions in 2006
following Interactive Data's acquisition of IS.Teledata in
mid-December 2005.

. COMPANY CONTACTS
Investors:{
Andrew Kramer
| Director of Investor Relations
| 781-687-8306
| andrew.kramer@interactivedata.com
wi
Media:
John Coffey
Manager, Public Relations
781-687-8148

john .coffey@interactivedata.corn

Click here té download a PDF of the full press release,
including fin%ancia! data
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China Shakes the World by James Kynge wins . Also in this release

Financial Times & Goldman Sachs Business

Book of the Year Award
26 October 2006

James Kynge is awarded the £30,000 prize for his
account of ‘The Rise of a Hungry Nation'

Get Adobe PDF Reader...
Adobe PDFs and accessibility...
Online tool for converting PDFs

-.}i 26 Octaber 2006: James Kynge today won the

< Back to search results

j. Financial Times & Goldman Sachs Business
 Book of the Year Award
(www. ft Com/bookaward) for CHINA SHAKES THE
WORLD published by Weidenfeld & Nicolson.

The Awa_rd was presented today at a Gala Dinner at the
Mandarin Oriental Hotel in New York by Lione! Barber,
editor of;the Financial Times, and Lloyd C Blankfein,
Chaarman and Chief Executive Officer of Goldman Sachs.
The keynote speaker was Lawrence Summers, the former
presu:lent of Harvard University and former US Treasury
Secretary

James Kynge saw off strong competition to pick up the
£30,000 award which was presented for the second year
running and aims to find the book that provides 'the most
compelling and enJoyabIe insight into modern business
issues.' Each of the four runners-up also received a cheque
for £5, 000 and can expect a sharp upturn in sales of their
books. Last year's winner The World is Flat by Thomas
Friedman'is still on the bestseller lists and shortlisted
Freak’ono(nics has sold over 1.1million copies.

Lionel Barber, editor, Financial Times said:

!
"We have had a second outstanding list of entrants this
year, CHINA SHAKES THE WORLD is a deserving winner
whose strength is reportage, is beautifully crafted, and
relevant for a worldwide business audlence "

j
Lloyd C Blankfein, Chairman and Chief Executive Ofﬁcer
Goldman Sachs sald
"Competatton for this year's Award was fierce-and the
shortlisted,books cover a fascinating range of issues. China
is changmg the world and James Kynge's hook captures
the essence of that change."

!
Speaking from the Gala dinner in New York, James Kynge
commented:

“In a world that is interconnected to an unprecedenteéd
degree, we are all living pieces of each other's lives. We
share not only an increasingly common future and present
but, in as much as history configures our current realities,
we are also:‘.sharing a common past. The biggest new
influence - by almost any measure - on this globalised
world has been China's emergence. We are finding that the
trends shaping our businesses, politics, environment and
strategic outlook are increasingly "Made in China". I am
delighted that CHINA SHAKES THE WORLD has been
selected to win this prestigious award, a move that will
help to highlight the mportance of China's emergence to
us all." 'f;

i
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The juciging panel for the 2006 Award was:
|
Lionel Barber Editor, Financial Times

Lioyd C Blankfein, Chairman and Chief Executive Officer,
The Goldman Sachs Group, Inc

I
John Gapper, Chief Business Commentator and Associate
Editor, anancr'al Times

Jeffrey!Garten, Juan Trippe Professor of International
Trade, Finance and Business, Yale Schoo! of Management

I .

Rachel Lomax, Deputy Governor for Monetary Policy,

Bank of England.
i '

N R Narayana Murthy, Chairman and Chief Mentor,

Infosys Technologies

Sir Martlin Saorrell, Chief Executive, WPP

For further information about the Award, please
contact.r

Ben Tlsdali Tel 020 7590 0803/ 07855

942685 ben.tisdall@midaspr.co.uk

i
Margot Weale Tel 020 7590 0804/ 07759 054
727 margOt weate@midaspr.co.uk

Photographs of the shortlisted authors, keynote speaker
Lawrence: Summers the judges and the award ceremony
are avallable on request,
To contact the FT please speak to: Katy Hemmings,
Financial TimeS'
+44(0) 20 7873 4447 or e-mail katy. hemmmgs@ft com
I

The Fmancnal Times & Goldman Sachs Business Book
of the Year Award
WINNER 2006 '
CHINA SHAKES THE WORLD - James Kynge
(Weldenfeld & Nicolson £18.99)
'Let China sleep, for when she wakes, she will shake the
world.' Naploleon Bonaparte's words seem eerily prescient
today as the shock waves from China's awakening
reverberaté across the globe. James Kynge explores the
way we are increasingly dependent on China's products
and markets and the way the slightest change in the
Chinese economy quickly reaches our doorstep. He
explains how this spectacular change has occurred and
what it will mean in the 21st century.

h
SHORTLISTED
The Long Tail - Chris Anderson (Random House
Business Books £17.99)
What happens when bottlenecks that stand between
supply and demand in our culture go away and everything
becomes avallable to evéryone? The Long Tail is about the
economics of abundance, a powerful new force in our
economy: the rise of niche. From supermarket shelves to
advertising agencies the ability to offer vast choice is
changing from songs on iTunes to advertising on Google.
Chris Anderﬁ'on argues that if the 20th century was about

fi
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hits, the 21st will be about niches.

I
Small Glants Bo Burlingham (Penguin US/Portfolio
$24, 95)
Most books about businesses focus on public companles,
where the definition for success is steady growth in
revenue and profits. Yet there are many excellent,
privately held companies. For anyone who wants to
explore America's most innovative and inspiring small
business successes, this unique book is the place to start.

The Wal-Mart Effect - Charles Fishman (Penguin
Press/Allen Lane £12.99)
An award-winning journalist breaks through the wall of
secrecy to reveal the many astonishing ways Wal-Mart's
power affects our lives and reaches all around the world.
Though 70 percent of Americans.now live within a fifteen-
minute drive of a Wal Mart store, we have not even begun
to understand the true power of the world's largest
company. Fast Company senior editor Fishman takes an
unprecedented behind-the-scenes investigative expedition
deep inside the company, interviewing twenty-five high
level ex-executives. He argues that anyone wanting to
understand the forces shap!ng our world today must
understand the company's hidden reach.

JI
The Box - Marc Levinson (Princeton University Press
£15. 95)
In April 1956 a refitted oil tanker carried fifty-eight
shipping containers from Newark to Houston. From that
modest beginning, container shipping developed into a
huge mduétry The Box tells this remarkable story,
published on the fiftieth anniversary of that journey. The
container paved the way for Asia to become the world's
workshop and brought consumers a previously
unimaginaﬁle variety of low-cost products.

Notes to Edltors

1. The 2006 Financial Tumes & Goldman Sachs
Busmess Book of the Year Award is designed to
highlight the business book that provides the most
comdelling and enjoyable insight into modern
busmess issues, including management, finance and
econormcs Entries were invited from publishers of
business books in the English language, that are
first publlshed between 31st October 2005 and 1st
November 2006.

2. This is the second year of the award. The 2005
Award was presented at a gala dinner in London,
with guest speaker the Rt Hon Gordon Brown MP,
Chancellor of The Exchequer. Over 200 senior
executlves from the publishing and business
commumUes attended the event, seeing Thomas
Frledman crowned 2005 winner, for The World Is
Flat, WhtCh saw a significant rise in sales foilowing
the Award win.

3. Llonel Barber, Editor and Andrew Hill, Financial
Editor pf the Financial Times and administrator of
the Award are available for comment.

4. The Financial Times Group, one of the world’s
leading business information companies, provides a
broad range of business information and services to
a growing audience of internaticnally minded

business people. It includes the Financial Times, one
!
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of the world's leading business newspapers, FT.com
and a pan-European network of national business
newspapers and online services including Les Echos
and FT Deutschland, FT Interactive Data, Investors
Chronicle, The Banker, Money Management and -

_ Financial Adviser. It also has a number of joint
ventures including FTSE International with the
tondon Stock Exchange.

5. Goldman Sachs is a global investment banking,
securities and investment management firm. It
provides a wide range of services to a substantial
and diversified client base that includes
corporatlons institutional investors, governments,
non- profit organizations and mdwnduals Founded in
1869, Goldman Sachs has long sustained a
commitment to hiring and training outstanding
Ieaders Its business principles are rooted in
mtegnty, a commitment to excellence, innovation
and teamwork. These values enable the firm to
execute successfully a business strategy that is
focused on extraordinary client service and superior
long-term financial performance for its shareholders.

6. The keynote speaker was Lawrence Summers, the
former president of Harvard University and former
US fTreasury Secretary.

For furtheyr information about Goldman Sachs contact:
London: Slmon Eaton +44(0)20 7774-4102 or New York:
Chris Wllllams +1(212)357-5296

For further information or for interviews about the Award,
please contact

Ben Tlsdall

Tel +44 (0)20 7590 0803/ +44 (0)7855 942685
ben. tlsdall@mldaspr co.uk

Margot Weale

Tel +44 (0)20 7590 0804/ +44 (0)7759 054 727
margot.weale@midaspr.co.uk v

www.ft.conil/bookaward
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Pearson Education Helping Reverse Alarming Also in this release

DProp in Skills, Competitiveness Among U. S.

College Students
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1;UPPER SADDLE RIVER, N.J. - To meet the
growing.need for college students to rapidly acquire basic
skills to excel in coursework so they can compete in the
global economy, Pearson Education today announced plans
to expand its offering of highly successful tutorial
programs.

The anneuncement comes on the heels of a landmark
federal r'eport ~.issued last month by the Secretary of
Education's Commission on the Future of Higher Education
- that idéntified inadequate academic preparation as a
major problem related to poor college retention and
graduatic"m rates.

"Pearson:has spent several years focusing on this problem
and has developed a powerful way to intervene so
students ‘Ican succeed in mastering university subject
matter," said Sandi Kirshner, Chief Marketing Officer for
Pearson's Higher Education business. Pearson is the
world's leading educational publisher.

Persona[iéed "MyLab" homework and diagnostic
assessment products have shown remarkable resuits,
especially;in boosting math and statistics passing rates
through MyMathlLab and MyStatLab. A report
commlssmned by Pearson shows that institutions using the
program see an average improvement in pass rates of
about 25 percent At some colleges and universities pass
rates of students have even doubled to 80-95 percent.
These Mylab products have also improved affordability for
students and institutions by significantly reducing the
number of,students who need to pay to retake a course.

[
The success of MyMathLab has been widespread with more
than 1.3 million students at 1,600 community and four-
year colleges nationwide using the program. Virtually all
these colleges have seen student success rates improve, in
many instances even doubling their scores.

b
Pearson has expanded the successfu! MylLab program to
other disciplines, including MyWritingLab, MyPsychLab,
MyComplab and other subjects.

"MyLabs are not only proven solutions, but they are highly
cost eﬁ’ectwe and actually can save colleges and
umversmes money - in part through a more efficient use of
professors, ‘as well as by ensurlng students pass their
classes thei fII"St time through," said Kirshner. "We fully
expect this| approach to become as common as college
lecture halls within a few years.”

I
How It Works
CUStO!THZ&tIOﬁ to the particular curriculum, personalization
to the unigue challenges of individual students, student

1i .
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privacy; and reliable technology are all key ingredients to
the succes‘s of the "MyLab" programs.

. The program incorporates multimedia content,
mcludlng videos, animations, and online learning to
heIp students master concepts while workmg at their
own pace;

. Instructlon is personalized and adaptive to the
competence of the individual student;

¢ The MylLab programs possess diagnostics that
identify each student's weaknesses and then directs
him or her to tutorials on particular topics;

+ Online and one-on-one learning foster an
environment in which students can ask questions in
privacy and discuss challenging concepts free of
embarrassment; and

» Instructors are able to devote more time to
|nd|v1dual students, especially since the program
automatlca!ly grades homework quizzes, and
exams,

A Proven;Solution

1.
Pearson's approach with MyMathLab has vielded
impressive, well-documented results nationwide. At the
University of Alabama, Tuscaloosa, for example, this
innovativé program has dramatically improved students’
math scores In fact, African-American and female
students there have moved to the top of their class,
outperforming Caucasian males who have historically
scored higher in math.

"Any time.you can double the success rates you want,
that's a win-win for students, deans and budgets,” said Dr.
Robert F. Olln Dean, College of Arts and Saences,
Un:vers:ty|of Alabama

As documented by the University of Alabama, MyMathLab
technology has been directly responsible for:

e A near doubling of success rates of students in
mathematlcs
e A success rate for women of 68.2 percent compared
toa success rate of 57.6 percent among male
students and
. Afncan American students have outperformed
Caucasnans by as much as 12 percent in some
semesters
In addition to the recent federal report, the National
Center for Academuc Transformation has reported that 60
percent of students at public institutions fail t6 complete
degrees wuthln five years, and that 50 percent of those
students Ieave school during the freshman year. And,
according to the National Center for Education StatlStICS
nearly half of first-time students who leave their initial
institutions by the end of their first year never return to
higher educatlon

NOTE: Reporters should contact Stevan Allen (91 6) 448-
1336) or Jamr Warner at (916) 761-7699 to arrange a visit
to a MyLab program at a college in their area.

About Pea rson Education

]
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Educatlng 100 million people worldwide, Pearson Education
{(www, pearsoned com) is the global leader in educational
publlshlng, providing scientifically research-based print and
digital programs to help students of all ages learn at their
own paée, in their own way. The company is home to such
renowned publishing brands as Pearson Prentice Hall,
Pearson;Scott Foresman, Pearson Educational
Measurement, Pearson Assessments, Pearson Learning
Group, Pearson Digital Learning, and many others. Pearson
Education is part of Pearson (NYSE: PSQ), the international
media company. In addition to Pearson Education,

Pearson's primary operations include the F:nancnal Times
Group and the Penguin Group. :

About MyMathLab

Powered; by CourseCompass and MathXL, Pearson Higher
Education's MyMathLab is a series of text-specific online
courses that accompany over 200 Addison-Wesley and
Prentice Hall textbooks in Mathematics and Statistics.
Since 2001 more than 1.3 million students have improved
their math scores with MyMathLab's easy-to-use online
homework guided solutions, multi-media, tests, and
eBooks. Pearson provides training and support to the more
than 1, 600 two and four- -year colleges adopting the
MyMathLab platform. For more information, visit

WWWwW, mymathlab com.

Media Co_ntacts
Stevan Allen (916) 448-1336

Jami Warrer (916) 761-7699

http://www.pearson.com/index.cfm?pageid=73&pressid=2010

10/11/2006




Pearson nine-month trading update: on track to
dellver record profits in 2006
30 October 2006 '

Pearson is today providing an update on its
EFEETR  trading for the nine months to 30 September
b g 2006.

iPearson is trading strongly and in line with our

[ Texpectations. The fourth quarter is a key selling
season |n higher education and consumer publishing, but
we remain confident that 2006 will be another good year
as we increase margins and grow ahead of our markets.
We contipue to expect strong underlying earnings growth,
good cash generation and a further significant
improvernent in our return on invested capital.

Highlights for the first nine months of 2006
. Pearson total sales up 11% and operating profit up
26% Underlying sales up 5% and underlying
operatlng profit up 15%.

. Pearson Education underlying sales up 6% with
good growth in all parts:
. Our School business, with sales up 7%, has taken
the, leading position in the US new adoption market

and is gaining share in publishing, testing and school

technology. It is also successfully integrating its
newly-acquired businesses including AGS in special
needs education, NES in teacher certification,
PowerSchool and Chancery in student information
systems and PBM in school publishing in Italy.

Hi
QuriHigher Education business continues to
benefit from its scale, its publishing breadth and its
innovative online instructional services. It is
masntammg its steady momentum with sales up 3%
gomg inte the year-end selling season.

Safes in our Professional business are up 9%,
dnven by strong growth in Professional Testing and
Government Solutions.

'Across our education business, we are seeing rapid
take-up of our teaching and assessment
technologies and we are moving aggressively to
launch them in new subject areas and geographic
markets.
]
Pearson Education is on track to grow in the 3-5%
range for the year as a whole and to improve
marglns in line with our previous guidance. As
prewously stated, School and Professional are facing
tougher comparables in the second halif of the year.
e FT Group sales up 5%. The Financial Times is
benefiting from its global reach and a series of new
product innovations in print and online. Advertising
reven‘l_ue has continued to climb, up 10% in the first
9 months. IDC reported total revenues up 11% and
organic revenues up 4,6% for the first nine months
(under US GAAP). We continue to expect the FT
Group to make further significant profit
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improvement in 2006 compared to 2005.

e Penguin sales up 2% with an outstanding
publishing performance, adding the Man Boocker
prize for fiction (for Kiran Desai's The Inheritance of
Loss) to the Pulitzer Prize, two Whitbread Book of
tﬁe Year Awards and two Orange Prizes for fiction
already won by Penguin authors this year. For the
full year we continue to expect Penguin to achieve

similar sales growth as in 2005, with marglns
impraving further.

Marjorie.Scardino, chief executive, said: "We still have a
lot of trading ahead of us, but we are on track to produce
Pearson's highest profits ever this year. That will be the
result of 'strong performances from all parts of Pearson,
together: W|th our company-wide efforts to use our scale

and technology to improve margins and create valuable
new serwces for our customers.”

Note: All growth rates are stated on an underlying basis,
excludrng the impact of currency movements and partfolio
changes,unless otherwise stated.

For moré information:

Luke Swanson/ Simon Mays-Smith/ Deborah Lincoln + 44
{0) 207 010 2310
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